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The necessity of social media and creative 
communications for communicating research 

intentions and outcomes



• Allows for the reach of a more broad and diverse audience

• Share findings, engage with other researchers and the public (especially 

impacted communities)

• Share your work in a creative, engaging way that increases visibility and 

impact + collaboration opportunities

• Build trust with the public

• Combat misinformation shared online



social media and innovative communication 
literacy





how to begin to create 
and share content





Why are we giving these tips?
An introduction to CCC + RIU resources!













CCC Services



Resources
• Recruitment Innovation Unit -- (Cassie Lewis-Land: clewis4@jhmi.edu / Tosin Tomiwa: otomiwa@jh.edu)

https://ictr.johnshopkins.edu/service/recruitment/riu-consult/

• Sheridan libraries offer data visualization consultations
https://guides.library.jhu.edu/datavisualization

• Art as Applied to Medicine (under SOM) - medical illustration!
https://www.hopkinsmedicine.org/medical-art/

• Welch library has various health communication materials and clinical tools (apps + more)
https://welch.jhmi.edu/

• Stock photo access
https://brand.hopkinsmedicine.org/downloads/jhm-approved-photo-library

• Branding Guidelines
https://brand.jhu.edu/



Resources Continued

• University Communications
https://universitycommunications.jhu.edu/

• University Communications Studio
https://universitycommunications.jhu.edu/multimedia/video-and-audio-studio/

• Johns Hopkins Center for Communication Programs (through Bloomberg School of Public Health)
https://ccp.jhu.edu/

• University Public Relations Department




